
Marketing & PR 
The most extensive & innovative campaign to date

The only building services event to 

be run in association with

The 2012 event will combine the successes of the M&E exhibition 

with a new original CIBSE conference. 

Visitors and delegates from the UK and overseas will be presented 

with this new platform where they can meet, learn and network with the 

industry’s leaders & innovators. This CIBSE event will provide a unique 

opportunity for the industry, to share the latest thinking on business 

growth strategies, new technological innovations and future market 

trends. The event will also provide information on the latest updates on 

regulation, legislation and compliance. 

The new look show will provide suppliers and manufacturers with 

unique access to key building services professionals.



Marketing innovation

• Over £380K of marketing budget invested in a promotional campaign to 
reach more than 3 million industry professionals

• New and innovative digital channels launched using the latest in marketing 
technology

• Marketing communications are tested to ensure they are compatible with a 
number of devices including iPad, desktop computers, handheld devices and 
more.

• SMS campaign will ensure professionals that are often field based receive our 
communications

• The M&E mobile website allows visitors to register from smart phones with ease

• Google advert campaign to increase our reach
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• The  website www.buildingservicesevent.com re-launched in Jan 2012 improving usability and 
navigation. 

• For 2011 www.buildingservicesevent.com had:

• 73, 023 page views +31% on 2010

• 22,947 visits +24% on 2010

• 19,512 unique visitors +18% on 2010

• Over 200 relevant external links direct to www.buildingservicesevent.com

• Increased avenues to market due to more media partners, Google marketing campaign, 
integrated online campaign including text messages, advertising and emails to industry 
professionals.

• The website contributed to 31% of overall pre-registrations

The website 
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Website
visual 
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Emails & data

• Over 39,000 individuals with an interest in building services will receive our message using our 
M&E – Building Services database alone

• To date 25 external partners have agreed to send these emails to their extended database which 
totals 300,000 new contacts

• Selected data from UBM events and publications including: IFSEC, Safety & Health Expo, 
Facilities Show, Building Magazine, BD Magazine, Property Week and EMC will also be utilised

• Total data reach of +375, 0000

• 25 emails communicating the latest show updates are scheduled in for 2012

• 8 reminders to pre-registered visitors confirming event details and visitor numbers will be sent

• M&E emails have an average open rate of 21%  - a 7% increase on email averages 
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Email visual
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Direct mail

• 20,000 individuals will receive the A5 teaser postcard 

• A further  35,000 will receive the preview booklet detailing the education programme

• Exhibitors have the opportunity to invite key clients as VIPs with the experience including: 
-Access to a private VIP lounge
-Complimentary refreshments
-Wifi
-Massages

• M&E is proud to be a green event, therefore visitors will receive their unique reference number to 
print their badge at the show.

• Direct mail contributes to 10% of pre-registration  
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Direct mail visual
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• M&E works with 17 media titles and 9 associations 

• Over 100 print and digital adverts booked with a total circulation of over 2 million copies

• Ads are always full page full colour.

• Virtual adverts hold links to the show registration or the website

• 100,000 ticket inserts have been assigned to the top performing media titles 

• Presence on 50 leading M&E websites 

• Advertising contributes to 35% of our pre-registration 

Advertising 
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Advertising visuals

Digital

Print



• 1 Official digital show magazine 

• Press attendance of 18

• 37 dedicated previews for the M&E show from July to October

• Press are encouraged to attend the event and are given a dedicated, catered press office with free 
wifi

Press
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Google  

• We use top Google agency Periscopix 

• Constant monitoring of Ad words ensures the site is optimised for the search engines used and 
our organic traffic reaches the site

• We invest heavily in a Google PPC campaign so our sponsored links show when our organics 
don’t 

• With numerous relevant external links re-directing to the M&E – Building Services website we 
have an impressive 4 in the Google rankings

• Google contributes to 5% of our pre-registration, an increase of 2% from 2010 
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Social media   

• Twitter followers increased by 88% in 2011

• RSS feeds from media supporters are fed through Twitter account to ensure followers get a good 
mix of industry and event information 

• Video and audio content – Flickr and YouTube 

• The blog was updated onsite at the show to bring up to the minute news

• 80% of our visitors use social media for business and it contributes to 8% of our pre-registration 
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Co-locations 

Energy Solutions route to market summary: 

•  Over 160,000 individuals with an interest in energy will receive our message using our Energy
Solutions database alone

• Total data reach of 280,000

• Energy Solutions works with 30 media titles, 10 website only partners and 10 associations 

•  Over 150 print and digital adverts booked with a total circulation of over 2 million copies

• 100,000 ticket inserts have been assigned to the top performing media titles

•  Presence on 50 leading energy websites

•  1,152 Twitter followers a 92% increase from 2010
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Co-locations 

TWM route to market summary: 

• Over 160,000 individuals with an interest in facilities will receive our message using our Facilities 

and Total Workplace Solutions database alone

• To date 7 external partners have agreed to send these emails to their extended database which totals 

80,000 new contacts

• A new database of 5000 has been purchased from Corpdata Contruct, Marketing Europe, Electric 

data and Atalink plus multiple usage of 12,000 BIFM data available

• Total data reach of more than 250,000

• TWM works with 16 media titles and 2 associations

• Over 100 print and digital adverts booked with a total circulation of over 2 million copies

• 70,000 ticket inserts have been assigned to the top performing media titles

• Presence on 20 leading facilities websites

• 748 Twitter followers a 92% increase from 2010
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